Podcasts increase the consumption of total audio
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Linear TV decreases while streaming increases
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Time spent on live TV declines, while time spent on BVOD
IS Increasing

107

Average daily minutes

—Total (TVOV) 73
—Live (broadcast & online)
—PVR (recorded)

—BVOD
17
9 14
2018 2019 2020 2021 2022 (Jan-Aug)
KANTAR Source: Kantar TVOV (Two panels, with multiple technologies, census data and data integration). E

BVOD: NRK, TV 2, DNN and NENT IVOV-UNDERSOKELSEN



Netflix, YouTube & HBO declines, while BVOD Increases
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More and more people have access to SVOD
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More subscribers (SVOD) and high daily use
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